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ALUCOBOND® & ALUCOBOND® eco – 
the better alternatives
ALUCOBOND® and ALUCOBOND® eco are 
the perfect materials to create and maintain 
your corporate image. 

Over 40 years of experience, proven long 
life properties and our dedication to quality, 
innovation and service, make ”the originals“ 
from Alcan the worldwide favourite aluminium 
composite panels. 

Unlike other materials ALUCOBOND® and 
ALUCOBOND® eco incorporate attributes 
such as long term colour consistency and 
weather resistance, excellent flatness,  
rigidity and formability as well as ease of 
maintenance. 

This brochure illustrates examples of projects 
where companies have successfully imple-
mented ALUCOBOND® and ALUCOBOND® eco 
as an integral part of their Corporate Identity.

ALUCOBOND® and 

ALUCOBOND® eco 

ensure colour consis

tency and weather 

resistance for years.
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A worldwide success ALUCOBOND® &
ALUCOBOND® eco references
Their brilliant appearance, durability and 
availability in any corporate colour make 
ALUCOBOND® and ALUCOBOND® eco 
preferred materials for Corporate Identity 
projects in many progressive retailing and 
customer service sectors all over the world.

Typical applications, are canopy and conven-
ience store fascias, claddings, pylons, totems 
and signage. 

The ALUCOBOND® team would like to take 
this opportunity to thank all customers, archi-
tects, designers, fabricators and installers for 
their commitment to quality and their decision 
to use ALUCOBOND® and ALUCOBOND® eco.



Avondale Toyota / Scion of Avondale, Arizona is 
one of the first dealerships constructed under 
the guidelines of the new Toyota Image USA II 
program. The facility initiative was designed by 
Toyota in conjunction with Gensler, San Francisco. 
At the present time, Toyota has over 500 dealers 
enrolled in the Image USA II program. 

With clean lines and the suggestion of a high- 
tech image, aluminum composite material 
cladding is among the materials selected to 
help present an attractive identity for years to 
come. The Avondale dealership has a dramatic 
presence with an internally lit portal primarily 
of white glass around a central entrance, high-

On the upswing with ALUCOBOND®

lighted with the red Toyota logo and typeset. 
On either side of the portal, the building is 
clad with ALUCOBOND® material in custom 
colour Toyota Silver II around expansive areas 
of glass. A red ALUCOBOND® accent strip is 
featured below the fascia, above the windows; 
and an eye-catching line-up of automobiles is 
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on display just outside. ALUCOBOND® 
material from Alcan Composites USA Inc.  
is attached by the Sobotec SL 3000  
system, a dry-seal system selected by  
Toyota and Gensler as compatible with the 
automaker’s strong “fit and finish” heritage.

The dramatic presence of the dealership  
helps to establish the leading-edge approach 
of Avondale Toyota / Scion. This is a tech-
nologically sophisticated dealership that 
advertises one of the largest showrooms  
in Arizona, as well as many innovations in  

the sales and service experience. The  
majestic palm trees just outside the  
entrance relate well to garden-like touches 
inside, which are a natural counterpoint to  
the information kiosks and large-screen  
tele visions. It is a thoughtfully balanced  
setting, where the focus is on people as  
well as vehicles.

Approximately 1 100 of the 1 200 dealer -
ships are expected to be involved in the 
Toyota Motor Sales Corporate Identity  
program during the next few years.

Project 

Avondale Toyota /  

Scion Dealership, 

Avondale, Arizona USA

Year of Installation 

Avondale – February 2005 

Program – Ongoing

Architect

John Mahoney Architect, 

Tempe, Arizona

Program Designer 

Gensler,  

San Francisco, California

Fabricator 

 Sobotec Ltd.,  

Hamilton, Ontario, Canada

Product

13 000 sq.ft. (1 200 m²)

4 mm ALUCOBOND®,

Toyota Silver II, 

Toyota Red and 

Toyota US Black

Design detail : 
Outside corner

Design detail : 
Parapet detail



Although chosen primarily for quality, value 
and customisation options, the fundamental  
features and benefits of ALUCOBOND® com-
posite material were integral in realising the 
intricate details of the wide-ranging design 
specifications.

From the outset, Mitsubishi Motors maintained 
that individuality within the traditional market 
of automotive dealerships was foremost. While 
a specialised colour and particular level of finish 
was central to the plan, the 3-dimensional 
realism and fluid lettering within an other - 
wise geometric design remain elementary to 
the overall visual impact of each dealership. 

Many of the distinctive design features were 
made possible with the renowned strength 
and rigidity provided by the ALUCOBOND® 
aluminium composite material, while the  
durability and workability of the material  
was integral in realising the custom design  
of each project overall.

Unusual wedge-shaped pylons feature  
strongly in the façade, against the three 
dimensional elements of the signage which  

New 3D design makes  
dealerships unmistakable
As part of an international opportunity for 
partnership in aesthetics, Mitsubishi Motors 
Australia Limited and ALUCOBOND® joined 
forces to produce the modern, organic results 
we see today in Mitsubishi dealerships across 
the globe.

In response to the call from Mitsubishi Motors 
in Japan to take part in engineering an original 
and distinctive appearance for the dealer-
ships in their global network, the specialists 
from ALUCOBOND® created the exact level of 
gloss White and a stunning shade of Red to 
complete the complex design.
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appear to extrude from the fascia itself.  
These non-standard shapes provided an  
unusual challenge to fabricators. 

The Signcraft Group and Albert Smith Group 
were selected to implement the new livery 
at dealerships across Australia. Managing 
Director of Signcraft Pty Ltd, Rohan King  
confirmed that an aluminium composite 
material was the only choice for a Corporate 
Identity program such as this. “Naturally the 
visual appeal was foremost for designers of 
this project, but ALUCOBOND®’s workability 
was paramount to us in bringing the designs  
to life” he said.

“ALUCOBOND® is the only choice where 
there is a great deal of geometric detail and 
a high degree of workmanship involved. Only 
when the product is up to the challenge can 

we complete the job to the level we require 
and the client expects” continued Mr King. 
“ALUCOBOND® can be cut and shaped for 
almost any purpose, and once installed the 
joints are virtually invisible.”

All parties are confident that the durability  
of the product, the low maintenance enamel 
finish, and the 10 year guarantee will allow 
the Mitsubishi network to shine well into the 
future.

Now with the majority of sites completed,  
the Mitsubishi Motors dealership network  
in Australia is represented by the customised  
3-D pyramids, created in gloss White with 
distinctive red panelling and world-recognised 
branding around the ALUCOBOND®-clad 
fascias; and the results are nothing short of 
outstanding.

Project

Mitsubishi Motors, 

Australia Limited

Project Manager

Wiin Solutions, 

Melbourne, Australia

Signmakers

Signcraft Group and 

Albert Smith Group, 

 Australia

Product

ALUCOBOND® 4 mm,

Mitsubishi Red high gloss and 

Mitsubishi White high gloss



In France, Peugeot caters to a mass car  
market. In Australia, Peugeot is regarded as 
a prestige import and so the designers of the 
Peugeot “Blue Box” concept sought to create  
a new level of mystery and intrigue in order  
to enhance the global Peugeot image. 

In complete contrast to the “glasshouse” 
con cept that other vehicle dealership networks 
have followed, Peugeot developed this striking 

design to position itself in the market with a 
very different offer. 

Architects and planners of this project, Figgis & 
Jefferson have been established since 1950, 
and the practise has focussed on re-energising 
the motor industry since 1980. 

Project Manager, Stephen Figgis said “In 
manyways the ‘Blue Box‘ is a billboard in 

itself. Its use of the bold ALUCOBOND® stock 
colour of Ultramarine blue 203, combined 
with gold acrylic coins on exterior corners and 
an illuminated Peugeot sign presents a bold 
concept within the automotive market.”

The Peugeot experience is now a journey 
through the “Blue Box” where traditional zones 
of showroom and offices have been challenged 
to meet the changing needs of today’s customer. 

Project

Peugeot Australia  

“The Blue Box”

Architects & Planners

Figgis & Jefferson,  

Stephen Figgis B. Arch., 

R.A.I.A.,  

Sydney, Australia

Product 

ALUCOBOND® 4 mm,

Ultramarine blue 

Peugeot – the “Blue Box” concept
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Internally, it is designed with three distinct 
sections: car display, merchandise, and cus-
tomer hospitality area. Under this concept,  
a salesman does not sit behind a desk. This  
single hospitality area is where all meetings 
are held and all business is conducted. A cafe 
is a central point of reference in the showroom. 

Externally the distinctive design dictated that 
a very versatile and economical material be 
used for cladding. This was a key factor in 
selecting the ALUCOBOND® range of product.

ALUCOBOND®’s sleek innovative styling and 
sharp-edge look was identified as the ideal 
product to realise the design. 

“We selected ALUCOBOND® because it is 
suited to the harsh Australian climate and is 
able to withstand extreme temperature vari-
ations and withstand high levels of ultraviolet 
radiation, while still providing guaranteed 
colour fastness.” explained Mr Figgis.

The block design of the project required a  
pro duct that could fold sharply and neatly to 
fulfil the design elements and easily allow for 
window and door placement. ALUCOBOND®’s 
sheer flatness and lightweight composition 
convinced designers that it was the perfect 
material for the project; and the sign makers 
agreed that the sheet size and workability of 
ALUCOBOND® made their role in the project 
much simpler and easier.

This enormous project of building and refur-
bishing dealerships across Australia and  
New Zealand commenced in 2002 and by 
2006 was 75 % or 45 projects completed. 

In many ways Peugeot and ALUCOBOND® 
have much in common. They share a long  
history of quality and durability, they appear 
all over the world, in all climates and condi-
tions, and make an ideal combination for a 
project such as this.



Project

Honda car showrooms, 

Guangzhou, China

Designer

JDAD – Hakuhobo Guangzhou 

and Guangzhou ACE Renovation 

Design Engineering Co. Ltd.,  

China

Signmaker

Guangzhou ACE Renovation 

Design Engineering Co. Ltd.,  

China 

Product 

50 000 m2 ALUCOBOND® eco 

4 mm, Silver metallic

2005 was a very successful year for Honda in 
China, with market share and absolute sales 
volume both reaching new highs. As the Honda 
image in China goes from strength to strength, 
the company has decided that from 2006 it 
will commence an overhaul of its face to the 
market. This will see a new face to over 300 
sales dealerships and showrooms around the 
country in the first year alone!

The program includes three parts – canopy, 
pylon and an internal image wall. The product 
selected for all three parts is Silver metallic 

4 mm ALUCOBOND® eco. Total panel to be 
used is in excess of 50 000 m².

This is the first major ALUCOBOND® eco CID 
program in China, and is a glowing example  
of the potential in this market segment. Fierce 
competition between vehicle manufacturers  
in China has resulted in a move by them to 
place greater focus on market image, and 
hence their Corporate Identity Programs. 

In China, one of the biggest problems of using 
ACM in corporate image projects is the often 

New image of Honda joint venture in China



10  11 

poor structure design and panel fabrication 
quality. Of course, this detracts from the 
overall end-user benefit of the program. At the 
same time, it results in a poor image of ACM 
in general and the specific manufacturer in 

particular. An important element of Alcan’s 
product and service offer is the provision 
of professional fabrication tools to the sign 
maker. It doesn’t stop there though! Alcan 
Composites Ltd Shanghai also provides a 

Technical Engineer on site to assist with the 
fabrication work to ensure the best possible 
result. Both project owners and sign makers 
have expressed their delight with this “value-
added” service.



ALUCOBOND® eco provides glamour to the 
uniquely designed NRL energy stations in India
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Numaligarh Refinery Limited (NRL), the  
latest entrant in petro-marketing in India  
has designed their Retail Outlets named  
as “Energy Stations” with an unique look.  
NRL is a subsidiary company of “Bharat 
Petroleum Corporation Limited” which is  
a Fortune “Global 500” company and one  
of the largest petro-retailers in India.

Promoting a new brand from an upcountry 
remote area in already a flooding market  
with retailers, NRL designed their Energy 
Stations with monoliths, signages and a 
canopy which are very uncommon in shape.  

The Horned Aero-foil shaped canopy is dis-
tinctly visible from a distance. The tapered  
columns with curved under canopy roofing  
breaks the monotony of flat structures 
visible in all other retail outlets with pleas-
ant colourful aesthetics decorated with 
ALUCOBOND® eco. The Energy Stations 
of NRL provide an inviting atmosphere with 
various other state-of-the-art facilities.

The designers of the NRL Energy Station,  
BPCL along with Mr. S. Paldas of Incubis  
Consultants (India) PL chose ALUCOBOND® eco 
material as it provided the best colour combi-
nation, meeting NRL colour requirements and 
the quality features desired by them.

Project 

NRL Energy Stations,  

India

Designer 

Bharat Petroleum Corporation Limited  

(Engineering & Projects Department),  

Incubis Consultants (India) PL, 

 New Delhi, India

Signmaker

Various

Product 

ALUCOBOND® eco 3 mm

Yellow, Blue, Red and  

Sunrise silver metallic

Design



Hindustan Petroleum Corporation Ltd (HPCL),  
a public sector undertaking, is one of the 
oldest player in the petroleum industry in 
India. Some of their retail outlets have been 
classified as “Club HP”, based on the facili-
ties and services offered to their customers. 
When a customer comes to Club HP for petrol, 
they get a whole lot more: services such as 
refuelling and vehicle checks to ATM, shopping 
and bill payment services. It is more than just 
a petrol pump, Club HP takes the customer and 
his vehicle to a new level of care. Well-trained 
and courteous staff, systematic service pro-
cedures, a range of vehicle care and personal 

help of ALUCOBOND® eco, they were able to 
achieve it without any difficulty.

The main design elements of their retail  
identity programme includes canopy fascia, 
sales building fascia, canopy column cladding 
and pump spreaders, welcome and thank  
you signs, facility signs, signature pylons  
and mini pylon. For all these design elements, 
ALUCOBOND® eco was extensively used. The 
main reasons for choosing ALUCOBOND® eco 
was its internationally accepted brand name, 
durability of the colour coating and the ease  
of fabrication / installation.

HPCL uses five colours which bring about 
harmony and synchronization. These in - 
clude their corporate colours – Red, Blue  
and White, besides two other colours  
Sunrise silver metallic and Light grey,  
which impart an appealing mix of colours.

ALUCOBOND® eco helps 
HPCL stand out as a jewel

services, not to forget good, clean fuel and 
beautiful surroundings. Equal credit goes to 
their retail identity programme which gives 
them a distinct image. 

As competition grew in the petroleum industry 
with the entry of private players, HPCL  
revamped its petrol stations to give them a 
new look, in sync with the changing times.  
For the retail identity programme of their 
petrol pumps, they engaged Enspire from 
Australia for designing a new look. The main 
design theme for the Retail Visual Identity  
was to project HPCL as a jewel and with the 
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Design detail : 
Vertical section

This new visual identity programme for their 
retail outlets has helped them improve their 
image in the market place. It made their retail 
outlets stand out and has also positively im-
pacted the sales growth. Till now, more than 
1 000 outlets have already been revamped and 
they hope to carry out the change at approxi-
mately 4 000 outlets in future.

Project

HPCL Petrol Stations,  

India

Designer

Enspire,  

Australia

Signmaker

Various

Product

ALUCOBOND® eco 3 mm

Blue, Red, White, Light grey,

Sunrise silver metallic



ALUCOBOND® eco gives IndianOil petrol pumps a facelift
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As competition grew in the petrol retail  
industry with the emergence of private  
players, IndianOil undertook a new Retail 
Visual Identity (RVI) for easy brand recall.  
The new RVI not only enhanced its look  
but also gave it more recognition. The new  
design looks vibrant, is easy to identify and 
replicate consistently all over the country.

IndianOil was looking for a product which was 
the latest in the international market – tried 
and tested with proven technology. Therefore, 
ALUCOBOND® eco became the natural choice. 
It provided clean smooth edges, ease of main-
tenance, a long outdoor life in all types of 
cli matic conditions, and above all, no effect on 
the colour and finish from petroleum products 
and exhaust fumes. ALUCOBOND® eco could 
ensure consistent finish, colour and specifi-
cations batch after batch. 

The main emphasis was on how to use the cor-
porate colours of IndianOil, Blue and Orange, a 
definite and positive change from the previous 
flex and rainbow colour fascia. The resultant 
– on the canopy Blue and Orange enhances the 
image and gives an aesthetic appeal. Warm 
grey and Sunrise silver metallic are addition-
ally used for column and building cladding. 

The new RVI redesigned the canopy and 
building, beside other features like dispensers, 
dustbins, display space etc. The canopy fascia 

IndianOil is the highest ranked Indian company 
in the Fortune “Global 500” listing, at 170th 
position. It is also the 18th largest petroleum 
company in the world and the number one  
petroleum trading company among the national 
oil companies in the Asia-Pacific region. The 
group owns a large number of 23 000 retail 
outlets. It achieved a sales turnover of US$ 
34.44 billion and profits of US$ 1.12 billion for 
fiscal 2004. 

Design detail : 
Vertical section

was made much wider, enabling them to dis-
play their name very prominently in the front 
strategically, while the C-Store has wall clad-
ding that defines the built form and provides 
a distinct character that associates with the 
canopy fascia. The canopy columns were made 
slender and Warm grey to give a neat, straight 
and crisp finish.

Today, IndianOil retail outlets anywhere in the 
country strongly associate with each other and 
form one strong family. Such is the power of 
the RVI plan!

Project 

IndianOil  

Petrol Stations, 

 India 

Designer  

Fountainhead  

Design Services,  

New Delhi, India

Signmaker  

Various

Product 

ALUCOBOND® eco 3 mm, 

Orange, Blue, Warm grey and 

Sunrise silver metallic



Modern technology at Red Sea City
The famous IKEA Home Furnishings, interna-
tionally known from Sweden represents the 
leading home furnishings brand in the world 
with more than 200 stores in more than 30 
countries with more than 85 000 workers. 

“The IKEA range has a profile that reflects  
the IKEA way of thinking. It is simple and  

straightforward. IKEA products are hard- 
wearing and easy to live with. They reflect  
and facilitate an easy, natural and uncon-
strained way of life. They express form, and 
are colour ful and cheerful. And they appeal 
to the young at heart of all ages.” These  
messages are fully in compliance with the  
features of ALUCOBOND® – a perfect com-

bination of aesthetic and function, easy to han-
dle and usable for many different applications.

In mid 2003, IKEA had planned to build a new  
massive showroom right at the heart of the 
Jeddah known as the Red Sea City. The project 
design with 9 500 m² cladding required speci-
fied painted corrugated sheet finishes for the  

external façade during the initial design 
stage. With full trust and confidence on 
ALUCOBOND®, Electromechanical & Technical 
Associates – never ceased on aggressive 
pro motion and coordination with the Project 
Consultants and the Main Contractor in pro-
viding detailed technical information and ad-
vantages. ALUCOBOND® was finally selected 



18  19 

and approved beyond the stiff competition due 
to its high technical quality and low mainte-
nance cost which in turn comply with IKEA’s 
low cost concept. 

Today, the IKEA Shop illuminates with typical 
ALUCOBOND® blue tray panels on the entire 
elevations of the building reflecting a perfect 
combination with trapezoidal yellow panels 
at the main façade. This impressive techno-
logy has created a landmark in the Red Sea 
City capturing and attracting shoppers by its 
remarkable and vibrant external finishes. This 
project is a real success not only for the IKEA 
but also for ALUCOBOND® which has estab -
lished its name as a word of mouth in the 
Corporate Identity business.

Design detail : 
Horizontal section

Project

IKEA Home Furnishing,  

Jeddah, Saudi Arabia

Year of Installation

February to August 2004

Building Owner

Ghassan A. Al-Sulaiman Co. Ltd.,  

Jeddah

Architect

Abnia Design Consultants, 

Jeddah 

Main Contractor

Mubarak Al Guthmi Contracting, 

Jeddah

Distributor / Installer

ETA – Electromechanical & 

Technical Associates,  

Jeddah

Product

9 500 m2 ALUCOBOND® 4 mm, 

IKEA-Blue and IKEA-Yellow



3A Composites GmbH
78224 Singen, Germany 
Phone +49 (0) 7731 80 23 47
Fax +49 (0) 7731 80 28 45 
info.eu@alucobond.com

“If you refuse to accept anything but  
the best, you very often get it.“

“Think outside the box to make  
things happen.“ 

“Only those who see the invisible  
can do impossible.“

“Excellence is not an act, but a habit.“ 

“Winners do not do different things,  
they do things differently.“ 

www.alucobond.com
Certain entries by courtesy of the book “How to design a successful petrol station” written by Minale Tattersfield Ltd, Richmond, London, UK, www.mintat.co.uk
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